| ANH HUONG CUA NHOM THAM KHAO
PEN QUYET DINH MUA DIEN THOAI THONG MINH

Ngay nhan: 15/02/2015
Ngay nhan ban sua: 01/03/2015
Ngay duyét dang: 25/03/2015

Pham Thi Lan Hwong*, Luu Cam Tric**

Tém tit:

Bai bdo nham do lwong dnh hieong ciia nhém tham khdo dén quyét dinh mua dién thoai thong
minh cua nguoi tiéu dung, mot linh viee nghién curu kha moi ¢ Viét Nam. Voi mot qui trinh va
phirong phép khoa hoc nham phdt trién va kiém chiing thang do, nghién civu da xdy dwng dwoc
mét thang do tin cdy va hiéu lwc do lwong danh hwong ciia nhém tham khao dén quyét dinh mua
dién thoai théng minh & méi trwong Viét Nam. Két qua nghién civu cho thdy ¢é sw khdc biét
gitka anh hwong cia nhém tham khdo va cdc thanh phan anh hwéng nhém tham khdo dén quyét
dinh mua dién thoai théng minh c6 gid tri khdc nhau, giita ngueoi tiéu ding tré tudi va trung
nién, giita nam va nit. Dya trén két qua nghién cieu, dé xudt nhitng ham y thuwc tién cé gia tri
cho cac nha quan tri marketing trong linh vuc kinh doanh dién thogi di dong.

Tir khéa: Anh huéng nhém tham khéo, dién thoai théng minh, hanh vi ngudi tiéu dung.

The influence of reference group on smartphone purchasing behaviour

Abstract

This paper aims at measuringthe influence of reference group on smartphone consumer pur-
chasing behaviour, which is a relatively new research field in Vietnam. Using a scientific
process and method, researchers developed a reliable and valid scale measuring reference
group influence on smartphone purchasing behavior in Vietnam. The results of this study indi-
cated that there were differences regarding reference group influence and dimensions of refer-
ence group influence on decisions to buy smartphones with different costs, between consumer
groups that are different in terms of age and gender. Based on the results of this study, man-
agerial insights and practical implications for marketing strategies in the smartphone market
are recommended.

Keywords: Reference group influence, smartphone, consumer behavior.

1. Pit van dé

Viée do ludng anh huéng nhom tham khao dén
quyét dinh mua san phém duoc cac nha khoa hoc
nghién ctru trong mot thoi gian dai. Lessig va Park
(1978), Schiffman va Kanuk (2007) tin rang nhom
tham khao rat quan trong boi ho cung cap thong tin
va gia tang nhan thtrc c4 nhan vé san phdm hay nhan
hiéu cu thé, cung cép co hoi dé ca nhan so sanh suy
nghi cua minh véi thai do va hanh vi ctia nhom.

Nhom tham khao ciing ¢6 anh huong dén viée lua
chon san pham, xir Iy thong tin, hinh thanh thai do
va hanh vi mua sim (Bearden va cdng su, 1989;
Childers va Rao, 1992; LaChance, Beaudion va
Robitaille, 2003). Nhin chung, cac nghién cuu da
cho thay nhom tham khao cé tac dong dén quyét
dinh mua san phdm cua ngudi tiéu dung.

Zhou va Hui (2003), Gurhan va Maheswaran
(2000); Han va Schmitt (1997) tin rang cic nudc
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Pong A ¢co nén vin hoa tap thé dé cao chuin muc
vin hoa va sy chap nhan xa hoi, vi thé hanh vi mua
bi anh huong bdi nguoi khac (trich trong Yang, He
va Lee, 2007). Viét Nam ciing c6 nhitng dac trung
cia nén vin hoa nay. Ngoai ra, dién thoai thong
minh 12 san phim mang tinh hitu hinh cao, d& duoc
nhin thiy boi nguoi khac thi quyét dinh mua chiu
anh hudng bdéi nhom tham khao (Bourne, 1957;
Bearden va Etzel, 1982; Makgosa va Mohube,
2007).

Hién tai rat hiém céc nghién ctru & Viét Nam vé
do luong anh huong nhém tham khao dén quyét
dinh mua dién thoai thong minh, vé mat han 1am
cling nhu thyc tidn. Vi thé can thiét phai do luong
anh huong cta nhom tham khao dén quyét dinh mua
dién thoai thong minh, tir d6 phat trién chién luoc
marketing nham gia ting loi thé canh tranh cho
doanh nghiép. Bai bao nay nham muc dich do luong
anh huong nhom tham khao dén quyét dinh mua
dién thoai thong minh, cu thé: Thi nhat, kiém
chung thang do luong anh huong nhém tham khao
dén quyét dinh mua san pham. Thir hai, tng dung
thang do nham so sanh anh huéng nhém tham khao
va cac thanh phan nhom tham khao dén quyét dinh
mua dién thoai thong minh cé gia tri khac nhau (cép
cao va cap thap); giita nhém ngudi tiéu ding c6 do
tudi (tré tudi va trung nién) va gisi tinh khac nhau
(nam va ni¥).

2. Co sé 1y thuyét

2.1. Anh huéng nhém tham khéo

Thuat ngit “nhém tham khao™ bat dau duoc gidi
thiéu tr Hyman (1942) 1a ca nhan hodc nhom cé tac
dong truc tiép dén hanh vi mua cia mot ca nhan
trong tinh hubng cu thé (trich trong Bearden va
Etzel, 1982). Trong nghién cuu nay, nhom tham
khao c6 thé 1a ca nhan hodc nhom c6 lién lac thuong
xuyén (ching han cac thanh vién trong gia dinh,
dong nghiép, ban be, ban hoc cung 16p...) nhung
cling bao gdm nhém ma ca nhan khong phai thanh
vién hodc tiép xtc tryc tiép ching han nhu nhom
mong doi hodc nhitng ngudi ¢ cac ting 16p xa hoi
khac nhau (Hawkins, Coney va Best, 1997).

C6 hai trudng phai tu twong ddi véi cac thanh
phan cua anh hudng nhom tham khao. O trudong
phai thir nhat, anh hudng nhém tham khio duoc
phan thanh hai loai: anh huong quy chudn va anh
huong thong tin (Bearden, Netemeyer va Teel,
1989; Brinberg va Plimpton, 1986; Deutsch va Ger-

ard, 1955; Mangleburg va cong su, 2004). Anh
hudng quy chuan 1a mong mudn dé phu hop véi su
mong doi cua ca nhan hodc nhom, anh hudéng thong
tin 12 anh huéng dén su chip nhan thong tin tir
ngudi khac nham gia ting hodc cai thién kién thic
(Makgosa va Mohube, 2007).

O trudng phai thtr hai, nhdm cu thé chirc ning cua
anh huong quy chuan, phan chia anh huéng quy
chuén ra thanh hai loai: anh hudng vi lgi va anh
hudng gia tri biéu tuong. Vi thé, anh huéng nhom
tham khao gdm ba thanh phan: anh huéng thong
tin?, anh huong vi lgi? va anh hudng gia tri biéu
tuong® (Bearden va Etzel, 1982; Childers va Rao,
1992; Lessig va Park, 1978; Park va Lessig, 1977;
Yang, He va Lee, 2007). Trong nghién ctru nay, cac
thanh phan anh huéng nhom tham khao gidng nhu
truong phai thir hai.

Anh huéng thong tin 1a khi ngudi tiéu dung thiéu
kién thirc hodc kinh nghiém mua san pham, ho cé
thé chap nhan thong tin va dé nghi tir nhom tham
khao néu ngudn thong tin dang tin ciy nham dua ra
quyét dinh dtng dén, toi vu hoa su lya chon (Bear-
den va Etzel, 1982), cai thién kién thie va kha nang
ung pho véi hoan canh (Kelman, 1961; Childers va
Rao, 1992; Park va Lessig, 1977). Anh hudng thong
tin cling doi héi phai quan sat hanh vi cua nguoi
khac hodc chi dong tim kiém thong tin tir nhitng
nguoi khac voi chuyén mon phu hop (Brinberg va
Plimton, 1986; Park va Lessig, 1977). Anh hudng
thong tin c6 kha nang anh huéng dén mot ca nhan
néu nguoi 6 chip nhan thong tin tir nhitng nguoi
khic nhu la bang chimg thyc t& (Makgosa va
Mohube, 2007) va mong muén dua ra quyét dinh
(Mangleburg va cong sy, 2004).

Anh huong vi 1oi ¢6 thé duoc giai thich bang viéc
mot ca nhan san sang dap ung ky vong ciia mot
nhom nhit dinh dé c6 duoc su khen ngoi hoac tranh
su tring phat tor cac nhom (Brinberg va Plim-
ton,1986; Park va Lessig, 1977; Kelman, 1961).
Nguoi tiéu dung co thé nhan duoc su che”ip thuan cua
nhom néu st dung loai san phém nhét dinh, hodc ¢6
thé bi tir ch6i néu khong st dung san pham d6
(Yang, He va Lee, 2007).

Anh huoéng gia tri biéu tugng c6 thé duoc giai
thich br?mg viéc moi nguoi san sang thé hién ban
than ciia ho t6t hon trong xa hoi bang cach lam cho
minh gidng v&i nhém ma ho mudn thude vé (Kel-
man, 1961). Ca nhan co thé chu dong tuan theo
niém tin va quy tic ctia nhom trong khi bo qua
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nhitng 10i khen ngoi hodc trimg phat va quyét dinh
hoan toan chép nhan, tiép thu cac gia tri ciia nhom
nay. Ca nhén c6 thé néi didu ma nhimg thanh vién
ciia nhém néi, lam diéu ma ho lam va tin diéu ma ho
tin, nhdm cing ¢ mdi quan hé va hinh anh cua
nhom (Yang, He va Lee, 2007).

2.2. Anh hwéng nhém tham khéo va quyét dinh
mua sin phim

Nhirng nghién ctru trude cho thay ¢ hai phuong
phap tiép can nghién ctru anh huong nhém tham
khao va quyét dinh mua san pham.

Dau tién, nghién ctru anh hudng nhém tham khao
dén quyét dinh mua san pham tap trung vao su két
hop loai san pham (Bachmann, John va Rao, 1993;
Bearden va Etzel, 1982, Brinberg va Plimpton,
1986; Childers va Rao; 1992; Lessig va Park, 1978).
Grimm, Agrawal va Richardson (1999) tin ring su
két hop san phém dugc dinh nghia 1a mic do ma
mot san pham ndi bat hodc gdy chu ¥ boi ngudi tiéu
ding, d6 1a su két hop giita hai khia canh. Thir nhét,
d6 1a san pham cao cap hay thiét yéu. San pham cao
cap khong gidng nhu thiét yéu, né khong thudc s
hitu ciia tit ca moi ngudi. Thir hai, lién quan dén san
phiam d6 1a cong khai hay ca nhan. San pham sir
dung cong khai d& dugc nhan biét boi nguoi ticu
dung hon 13 san pham c4 nhan (Bearden va Etzel,
1982; Childers va Rao, 1992). Do do, su két hop
gilra hai khia canh nay tao nén bdn loai san phérn:
san pham cao cap tiéu dung cong khai®, san pham
thiét yéu tiéu dung cong khai®, san pham cao cap
tiéu ding c4 nhan® va san pham thiét yéu tiéu ding
c4 nhan’. Dién thoai di dong dugc xem 1a san phém
tiéu dung cong khai (Yang, He va Lee, 2007) va
dién thoai thong minh ciing thudc danh muc san
pham nay. Tuy nhién, san phdm dién thoai théng
minh c¢6 nhiéu mirc gia tri khac nhau vi thé c6 thé
phan chia san pham thanh cao cip hay cap thap.

Két quéa cua cac nghién ctru cia Park va Lessig
(1977), Bachmann va cong sy (1993), Bearden va
Etzel (1982), Childers va Rao (1992), Yang, He va
Lee (2007) vé anh hudng nhém tham khao quyét
dinh mua san phdm dé chimg minh ring mtrc do cac
thanh phan anh hudng khic nhau giita cac san
pham. Cu thé, khi so sanh giita cac san pham, tit ca
ba nghién ctru cho thiy rang anh huong nhom tham
khao dén quyét dinh mua hang cao cip tiéu dung
cong khai 1a manh hon thiét yéu tiéu dung ca nhan,
hang cao cap tiéu dung ca nhan 1a manh hon thiét
yéu tiéu dung c4 nhan.

Tuy nhién, khi do luong mirc d6 anh hudng thanh
phan cua anh huéng nhom tham khao dén quyét
dinh mua san phém dugc bao cao trén cac nghién
cuu cua Bachmann va cong su (1993), Bearden va
Etzel (1982), Childers va Rao (1992), Yang, He va
Lee (2007) c¢6 thé khac nhau vi mot s6 1y do sau:

- Ba nghién ciu (Bearden va Etzel, 1982;
Childers va Rao, 1992; Yang, He va Lee, 2007) 1éy
mau nghién ctru ngudi dan noéi chung trong khi do
nghién ctru cua Bachmann va cong sy (1993) st
dung mau nghién ciru 1a tré em.

- Childers va Rao (1992) da két hop anh huong
thong tin, vi loi va gia tri biéu tuong thanh anh
huéng dong nghiép mic di co cac bang ching 1a
céc loai anh hudng thanh phan s& anh hudng khac
nhau 1én quyét dinh mua san pham.

- Bachmann va cong su (1993) cho ring anh
huong nhom tham khao bao gdm anh huéng quy
chuin ma boé qua tdm quan trong cua anh hudng
thong tin.

Thtr hai, cac nghién ctru cia Lachance, Beaudion
va Robitaille (2003); Subramanian va Subramanian
(1995); Yoh (2005); Yang, He va Lee (2007) tap
trung vao san pham cy thé nhu d6 hiéu, quin 4o thoi
trang, gidy thé thao va dién thoai di dong (trich
trong Makgosa va Mohube, 2007).

Nhin chung, cac nghién ctru trude cho thiy anh
huong nhom tham khao dong vai tro trong quyét
dinh mua san phdm. Trong khi nghién ctru van dé
nay, do luong anh huong nhém tham khao dén
quyét dinh mua dién thoai thong minh st dung két
hop cac cach tiép can trong nghién ctru ctia Park va
Lessig (1977); Bearden va Etzel (1982); Childers va
Rao (1992); Yang, He va Lee (2007). Tuy nhién,
mau trong nghién ctru nay la nhitng ngudi st dung
dién thoai thong minh tir 18 dén 40 tudi, khong phai
ngudi dan nodi chung hay tré em. Pong thoi, voi mot
sO loai san pham, tiy theo gia tri san pham cé thé
dugc phan chia thanh san pham cao cap hodc cap
thap trong khi d6 cac nghién ctru trude (Park va
Lessig, 1977; Bearden va Etzel, 1982; Yang va cong
su, 2007; Childers va Rao, 1992) khong thuc hién
diéu nay. Vi thé & nghién ctru nay, tic gia phan chia
dién thoai thong minh thanh hai loai cp cao va cap
thip. Ngoai ra, nghién ctru ndy mé rong hon cac
nghién ciru trude day vé anh huong nhom tham
khao dén quyét dinh mua san phiam bing cach
nghién clru & moi truong nghién clru moéi va san
pham dién thoai thong minh chwa ting dugc nghién
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ctru trude ddy. Didu nay rit quan trong bai Childers
va Rao, 1992 tin rang anh hudng nhom tham khao
dugc xem 1a khac nhau giita cic nén vin héa khac
nhau va dén quyét dinh mua san phiam khéac nhau.

2.3. Gid thuyét nghién ciru

Véi muyc tiéu dé ra, cac gia thuyét dé xuat nham
do luong anh huong ctia nhom tham khao va ba
thanh phan nhom tham khao dén quyét dinh mua
gilta dién thoai thong minh cdp cao va cip thap;
gilta ngudi tiéu dung tré tudi va trung nién; giira
nam va nit. Murc d¢ anh huong cia nhom tham khao
dén quyét dinh mua dién thoai thong minh phu
thuoc vao tinh chat cia san phdm. Hang héa tiéu
dung dé thiy (tivi, 6 t0, ndi that...) cho phép ngudi
khac thay thuong hiéu s dung, cung cap co hoi
danh gia cho nguoi khac nén quyét dinh mua hang
héa nay chiu sy tac dong cua nhom tham khao
(Bearden va Etzel, 1982; Childers va Rao,1992).
Dién thoai thong minh cling thugc danh muc hang
héa nay. Khi nguoi tiéu dung st dung dién thoai
thong minh cao cép thi san pham d6 chuyén tai moi
quan tAm va gi4 tri riéng ctia nguoi sir dung, dong
thoi chi ra ban 1a ai, ban dang lién két v&i nhom nao.
Vi thé gia tri cta san phdm cang cao, ngudi tiéu
dung cang chiu anh hudéng manh ctia nhém tham
khao (Bearden va Etzel, 1982; Childers va Rao,
1992; Yang va cong su, 2007). Tir d6, d& xuét gia
thuyét Hla:

Hla: Anh huwdng nhém tham khdo dén quyét dinh
mua dién thoai thong minh cdp cao la manh hon
cap thap.

Tir két qua nghién ctru Bearden and Etzel (1982),
anh huong thong tin dén quyét dinh mua hang hoa
cép cao manh hon cép thdp; anh huong vi loi dén
quyét dinh mua hang hoa cép cao yéu hon cép thip
va anh huéng gia tri biéu twong dén quyét dinh mua
hang hoéa cip cao yéu hon cép thap. Trén co sé do,
dé xuat gia thuyét H1b, Hlc, H1d:

HIb: Anh hwong thong tin dén quyét dinh mua
dién thogi théng minh cdp cao manh hon cdp thap.

Hlc: Anh huong vi loi dén quyét dinh mua dién
thoai théng minh cdp cao yéu hon cdp thap.

HId: Anh hieong gia tri biéu twong dén quyét
dinh mua dién thoai théng minh cdp cao yéu hon
cap thap.

Su khac biét trong anh hudng ctia nhom tham
khao dén quyét dinh mua ¢ cac nhom tudi khac
nhau boi sy khac biét trong khoan tién chi tiéu, kha

ning tiép thu kién thirc (Jacoby, Speller va Kohn,
1974) va rui ro (Kogan va Wallach, 1967). Nguoi
tré tudi s& nhay cam véi anh huéng ciia nhom tham
khao boi vi ho c6 ning luc han ché ddi phé véi sy
khong chéc chdn va it c6 kinh nghiém hon trong
viéc chon lya san phérn s0 vOi nguoi trung nién. Tu
do dé xuat gia thuyét H2a:

H2a: Anh huéng nhém tham khdo dén quyét dinh
mua dién thoai thong minh cua nguoi tré tuéi manh
hon nguoi trung nién.

Tir két qua nghién ctru cia Park va Lessig (1977),
v6i loai hang héa tiéu dung dé thdy nhu 6 t6 thi anh
hudng thong tin dén quyét dinh mua 6 t6 cia sinh
vién (3.94) manh hon céc ba ndi trg (3.85), anh
huéng vi loi dén quyét dinh mua 6 t6 cua sinh vién
(3.92) manh hon céc ba néi tro (3.7), anh hudng gia
tri biéu twong dén quyét dinh mua 6 t6 ctia sinh vién
(3.97) manh hon ba noi tro (3.65). Vi san pham dién
thoai thong minh ciing mang tinh chét 1a hang hoa
tiéu ding dé thay, dé dwoc nhin thdy boi nguoi khac
nhu san phdm 6 t6. Tir 46, dé xuit gia thuyét H2b,
H2c, H2d:

H2b: Anh hwéng thong tin dén quyét dinh mua
dién thoai thong minh cua nguwoi tré tuéi manh hon
nguoi trung nién.

H2c: Anh huong vi loi dén quyét dinh mua dién
thoai théng minh cia ngwoi tré tuéi manh hon
nguoi trung nién

H2d: Anh hieong gia tri biéu twong dén quyét
dinh mua dién thoai thong minh cia nguoi tré tuéi
manh hon nguoi trung nién.

Ran va Weeramon (2011) tin rang su khac biét
gi6i tinh s& dan dén hanh vi khac nhau trong tiéu
dung, nam giéi thudng quyét doan khi dua ra quyét
dinh hon nir giéi. Ngoai ra, ho thuong am hiéu vé
cong nghé vi thé quyét dinh mua cua nam gidi it
chiu tac dong cia nhém tham khao hon nir gioi. Tu
do, dé xuét gia thuyét H3:

H3: Anh hwong nhém tham khao dén quyét dinh
mua dién thoai thong minh cua nit gioi manh hon
nam gioi.

3. Phwong phap nghién ciru

Nghién ctru nay gdm ba budc chinh: nghién ciru
tham do, nghién ctru so bd va nghién ctru chinh
thirc. Dién thoai thong minh 1a loai san phim c6 gia
tri khac nhau, thuong duoc can nhic khi mua hang
va thi truong nay hién nay c6 tinh canh tranh rét
cao. Dbi trong nghién ciru 13 nhitng ngudi st dung
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Bang 1: Thang do dnh huéng ciia nhém tham khao dén quyét dinh mua dién thoai théng minh

STT  Thanh phin Mihéa Do ludng Thang
diém
TT1 T6i s& tim kiem thong tin ve thuong hi€u dién thoai thong minh
tur y kién chuyén gia.
To6i tim kiém thong tin tr nhitng nguoi lam viéc trong nganh san
TT2 P A .
xuat dién thoai thong minh.
T6i tim kiém thong tin tir kién thire va kinh nghiém ctia nhimg . _
. \ ; o c o axs 2 Likert: 1=
. TT3 nguoi ban, hang xém, nguoi than, hodc cac doi tac co thong tin At khong
1 Anh hudng thong tin dang tin cdy (vi du dién thoai thong minh thuong hi€u A so vdi A, e
A A dong y, 5=
thuong hi€u B nhu thé nao?) cAt ddne ¢
TQi chi Iya chon thuong hiéu c6 dau xac nhan ctia mot O quan gy
TT4 kiém nghiém (vi glu diu xac nhin hélpg chinh hang, dau kiém
nghiém an toan, dau hang Viét Nam chat lugng cao...).
Quan sat nhitng gi cac chuyén gia lam anh hudng dén sy Ira
TTS xS
chon thuong hi¢u cua toi
Nhiing danh gia va sé thich ciia dong nghiép s€ anh hudng dén
VLI P iAo a
viéc lya chon thuong hiu cua t6i.
Loi khuyén cua ngudi c6 moi quan hé vai toi trong xa hoi co anh  Likert: 1=
VL2 \ f . o L A X 1A
) Anh huong vi loi huong dén quyét dinh mua cia toi. rat khong
T VL3 S¢ thich cua cdc thanh vién gia dinh c6 thé anh huong dén s lya  dong y, 5=
chon thuong hiéu cta t6i. rat dong y
VL4 bé dap ing sy mong doi cua cic dong nghiép hodc doi tac lam
vié€c, quyet dinh mua bi anh hudng boi sé thich cia ho.
Toi cam thay viéc chon thuong hiéu nay s€ nang cao hinh anh
GTBTI1 A <, L1
cua toi trong mat ciia ngudi khac.
To6i cam thay nhitng ngudi mua hodc st dung thuong hiéu nay co6
GTBT2 - L CoaT x
nhiing dic diém ma t6i muodn co. Likert: 1=
; X s GTBT3 To6i cam thay that tot néu viéc st dung dién thoai thong minh nay %, ~
Anh huong gia tri P " X ; . rat khong
bid s€ gitip t6i dugc giong nhu ngudi mau quang céo. -
i€u tuong = 7 = = — = - - dong y, 5=
To6i cam thay nhitng nguoi mua dién thoai thong minh nay dugec  z, 7 7,
GTBT4 N R , i e~ s rat dong y
ngudng mg hay danh gia cao bdi nhitng nguoi khac.
Viéc sir dung dién thoai thong minh nay giup t0i the hién cho
GTBTS nguoi khac thay dugc t6i 1a ai, hodc ngudi ma t6i muon trd thanh

(nhu doanh nhan thanh dat, mét ngudi phu nit ning dong...)

Nguon: Park va Lessig (1977)

Bang 2: Pic diém miu diéu tra (Nghién ciru chinh thirc)

Co ciu
Pic diém S6 luong Phan trim
316 100%
Nam 170 53,8%
Gi6i tinh
Nit 146 46,2%
) 18-30 171 54,1%
Tuoi
31-40 145 45,9%

Nguon: Ket qua nghién citu cua tac gid

dién thoai thong minh tir 18 dén 40 tudi. Khao sat
tai thanh phd Pa Néng tir 10/2014 dén 11/2014.

Nghién ciru tham do véi muc dich nén bd sung
hay loai bo nhom tudi tir 13-17 tudi khi xac dinh d6i
twong nghién ctru, phong van truc tiép bang ban cau
hoi v6i 89 mau. Két qua nghién ciru cho thiy chi c6
39 nguoi st dung (42,4%), khong st dung la 50
ngudi (54,3%). Trong s6 nhing nguoi sir dung chi
co 28,3% tu quyét dinh mua. Vi thé, loai bé6 nhom
tudi nay khoi dbi twong nghién ciru.

Nghién ciru so bd nham khang dinh d¢ tin cay va
gia tri thang do & moi truong nghién ctru méi. Quy
trinh kiém dinh tir hé sd tin cay Cronbach’s alpha,
phan tich nhan t6 kham pha EFA (Exploratory Fator
Analysis) véi SPSS.16, phan tich nhan t6 khang
dinh CFA (Confirmatory Factor Analysis) vdi
AMOS.22 va chi s tin cdy tong hop CR (Com-
postie Reability). Ban cau hoi chi tiét gdm thang do
(Bang 1) va dic diém nhan khau hoc cua dap vién:
do tudi, gisi tinh. Kiém dinh ban cau hoi thuc hién
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trén 5 dap vién, yéu cau doc va cho ¥ kién. Ban ciu
hoi hoan chinh s& thyc hién diéu tra 128 mau. Két
qué cho thay, chi bio TT1 va TT2 bi loai bo vi hé s6
trong quan bién tong bé hon 0,3; ¢6 18 vi khong phu
hop v&i méi trudng nghién ciru Pa Nang.

Nghién ctru chinh thie 1a nghién ctu dinh lugng
nham kiém chirng thang do mét lan nita véi mau 16n
hon (n=360) va do luong anh hudéng nhom tham
khao. Ban ciu hoi gdm ndi dung chinh duya trén 12
chi bao sau khi loai bo chi bao TT1 va TT2 (Bang
1), va phan b tro lién quan dén ddc diém nhan khau
hoc cua dap vién. S4 ban hiéu luc 1a 316 ban. Dac
diém méu didu tra & bang 2.

4. Két qua nghién ciru

4.1. Kiém chirng mé hinh do luwong

Phéan tich EFA (phuong phap nhan t6 chinh va
phép quay Varimax) thuc hién cho 12 chi bao, cac
diéu kién tién dé thoa man: KMO=0,873>0,7; test
Barlett p= 0,000<0,01; chi sb chung Communalities
cua tat ca chi béo 16n hon 0,5. V&i hé s6 tai >0,5 thi
cac chi bao déu duoc tai dung nhan té ki vong, chi
s6 Cronbach’s Apha tot >=0,7 (Bang 3). Khi phan
tich CFA, céc chi bao déu co trong s6 chuén hoa 16n
hon 0,5; p<0,01. Phan tich cho théy su phu hop cua
m6 hinh do luong vé6i dir liéu thuc té: Chi-square
=124,596; df =51; p=0,000; RMSEA=0,68<0,8;
GFI =0,939; TLI = 0,922, CFI = 0,940 d&u 16n hon
0,9. Sau quy trinh kiém chting, thang do tong thé c6
3 khai niém voi1 12 chi bao.

Do tin cay téng hop CR 1a mot chi s6 gia tri hoi

tu, thuong dugc st dung trong mo hinh SEM, duoc
phan tich nhim khing dinh muc d6 tin cdy cua
thang do, thé hién sy g?in két noi tai gilia cac chi bao
do ludng cung mot khai niém. V6i A 1a hé sb tai
nhan t6 cho mdi nhan té va e tong cac phuong sai
clia sai s6 cac bién do luong cho mdi nhan t§ (For-
nell va Larcker, 1981; Baumgartner va Homburg,

1996):
. 2
4]
CR = =l

(B[S

Tat ca 3 khai niém déu c6 CR>0,7, chimg t6 cac
chi bao do ludong déu thé hién manh cac khai niém
ddng nhét va don hudng (Bang 4). Nhu vy, thang
do di duoc kiém chung vé tinh hiéu luc va do tin
cay va dugc dua vao do Iuong trong nghién curu.

4.2. Phdn tich ANOVA

Két qua phan tich ANOVA phu hop v6i gia thuyét
Hla, H1b dugc dé xuit, anh hudng nhom tham khao,
anh huong thong tin dén quyét dinh mua dién thoai
thong minh cip cao manh hon dién thoai théng minh
cap thap (Bang 5). Khi mua dién thoai théng minh c6
gia tri cao, ngudi tiéu dung s& chiu nhiéu riii ro hon
so v6i san phim gié tri thap, vi vy ho s& danh nhiéu
thoi gian dé tim kiém thong tin nén chiu anh huong
manh hon béi nhém tham khao. Tir két qua phan
tich, anh huong vi lgi va anh huong gia tri biéu
tuong dén quyét dinh mua dién thoai théng minh cap

Biang 3: Két qua phan tich d9 tin cdy Cronbach’s alpha va EFA

TT VL GTBT

TT3 0,822

TT4 0,743

TTS 0,662

VL1 0,796

VL2 0,638

VL3 0,733

VL4 0,673

GTBT1 0,636
GTBT2 0,643
GTBT3 0,743
GTBT4 0,743
GTBTS 0,725
Cronbach’s Alpha 0,741 0,747 0,811

Nguon: Két qua nghién ciru cia tdc gia
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Bang 4: Két qua phan tich CFA, CR

Khai ni¢m Trong sb chuin héa (CFA) CR
TT 0,74
TT3 0,670

TT4 0,694

TT5 0,730

VL 0,75
VLI 0,752

VL2 0,618

VL3 0,663

VL4 0,591

GTBT 0,81
GTBT1 0,626

GTBT2 0,695

GTBT3 0,617

GTBT4 0,766

GTBT5 0,704

Nguon: Két qud nghién ciru cia tdc gid

cao manh hon cip thip, diéu nay nguoc lai véi gia
thuyét Hlc, Hldwa ra. C6 1& do tinh chit san phim
va vin hoa tiéu ding dan dén sy khac nhau nay. Doi
v6i nhiéu nguoi, dién thoai thong minh cip cao
khong nhing thé hién vi tri cia ngudi sir dung ma
con 1a san pham trang tri. Nguoi tiéu ding sir dung

san pham vi mong mudn gy 4n tuong véi nguoi
khac va thé hién ban thdn minh qua san pham. Vi
thé, anh huong vi loi va anh hudng gia tri biéu twong
c6 tac dong manh dén quyét dinh mua.

Két qua phan tich phu hop voi gia thuyét H2a,
H2b duoc dé xuat. Anh huong nhom tham khao anh

Bang 5: Két qua phan tich ANOVA

Khai niém N Mean p
Cap tha 171 4,043
°p Tap 0,000
s . Cap cao 145 4,591
Anh hudng thong tin N
Tré tudi 171 4,476
. 0,000
Trung nién 145 4,080
Cap tha 171 3,554
op Hhap 0,001
" , S Cép cao 145 3,826
Anh huong vi loi R
Tré tuoi 171 3,770
. 0,017
Trung nién 145 3,571
Cap tha 171 3,381
% Thap 0,000
, ) L Cap cao 145 3,884
Anh huong gia tri biéu tugng R
Tré tuoi 171 3,784
- 0,000
Trung nién 145 3,410
Cap thap 171 3,659
Z 0,000
Cap cao 145 4,100
, Tré tuoi 171 4,010
Anh hudéng nhém tham khao - 0,000
Trung nién 145 3,687
Nam 155 3,705
0,000
Nu 161 4,013

Nguon: Két qud nghién ciru ciia tac gia
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huéng théng tin dén quyét dinh mua dién thoai
thong minh cua nhém nguoi tré manh hon trung
nién (Bang 5). Nguoi tré tudi s& nhay cam v6i anh
hudng nhom tham khao vi ho ¢6 nang lyc han ché
dé dbi pho voi su khong chic chin va c6 it kinh
nghiém trong viéc chon lya san phim so voi nguoi
trung nién. Ho mong mudn tim kiém nhiéu thong tin
hon dé giam thiéu rui ro vi thé chiu anh hudng
thong tin manh hon nguoi trung nién. Két qua bang
5 1a minh chimg cho tinh hop 1y ctia gia thuyét H2c,
H2d. Co6 1€ c6 su khac nhau trong tinh cach, nguoi
tré tudi c6 sy hoa nhép xa hdi cao va mong mudn sy
danh gia, gy 4n twong v6i ngudi khac vi thé anh
huong vi loi va gia tri biéu tuong dén quyét dinh
mua dién thoai thong minh cta ngudi tré tudi manh
hon trung nién.

Két qua phan tich ¢ bang 5 cho thay gia thuyét
H3 dé xuit 1a hop 1y. S¢ di c6 khac biét do anh
huong cua nhom tham khao dén quyét dinh mua
gitta nlr gidi va nam gidi, l1a do sy khac nhau trong
tinh cach tiéu dung giita nam va nit giéi, dong thoi
kién thirc vé san pham s& dan dén quyét dinh mua
khac nhau.

5. Thao luin két qua nghién ctru va kién nghi

Qua quy trinh kiém chtng, thang do da thoa man
yéu cau vé do tin cdy va tinh hiéu luc, co thé s
dung lam cong cu do luong anh hudng nhém tham
khao dén quyét dinh mua san pham & Viét Nam.
Dua trén két qua phan tich thuc té, tac gia dé xuat
mot s6 ¥ kién cho cac nha quan tri marketing. Thu
nhét, can chd trong va phat trién trang mang xa hoi
nhu 13 kénh chién luge dai han caua doanh nghiép
nham tiép can va dap ung nhu cau khach hang.
Doanh nghiép c6 thé twong tac va tao nhom ngudi
tiéu dung yéu thich mdt thuwong hi¢u cu thé, nhu
“Group Fan” Iphone 6... Qua d6 dé hiéu duoc nhu
cau, phan hoi tir phia nguoi tiéu dung va c6 nhiing
tac dong nham tao hiéu Gng tich cuc dan dat hanh vi
mua cuia ho. Thir hai, véi dong dién thoai thong
minh cao cdp, trong cic quang cdo can sit dung
nguoi mau la nhom tham khao mong uéc ma khach
hang muc tiéu hudéng dén. Nha quan tri co thé su
dung hinh 4nh ngudi mau quang cio thudc nhom
tham khao mong uéc, nhom tién phong ctuia khach
hang muc tiéu dé quang cao cho hinh anh san pham.
Thir ba, d6i voi nguoi tiéu dung tré tudi, nir gidi
chiu anh huéng manh hon tr nhém tham khao thi
doanh nghiép can tiép can khach hang thong qua cac
nhém tham khao hon 1 tiép can truc tiép va nguoc

lai. Cac thong tin ngudi ban hang d& xuit dé thuyét
phuc khach hang nay can chu trong dén viéc dua ra
cac ngudn tham khao tin cdy. Trong truong hop
nguoi tré tudi, nir gidi di mua sim véi ban be, gia
dinh, dong nghiép... thi can tic dong dén nguoi di
cung. Pong thoi théng qua website cuia doanh
nghiép, can tao ra “nhém tién phong” sir dung san
pham dé tac dong va din dit cac khach hang nay.
Nhom tién phong nay ciing c6 thé 1 40 nhdm tung
tin va truyén tin tot vé san phdm nham tao hiéu tng
manh ddi v6i nhimg ngudi tré tudi, nir gioi dang co
¥ dinh mua san pham. Nhung ngoai viéc tao “hiéu
{mg 40” vé thong tin, doanh nghiép ciing can cung
cAp san pham véi chat luong t6t ding nhu nhing gi
doanh nghiép cam két thi méi c6 thé xay dung duoc
mdi quan hé lau dai va hinh anh tét cho doanh
nghiép, tir do sé thu dugc lgi nhudn viing bén. Trong
tuong lai, nhom nguoi tré tudi s& lai trd thanh ngudi
trung nién. Luc nay, khi thuong hiéu ctia doanh
nghiép da dugc khang dinh sé& 1a co hoi tiém tang
trong viéc md rong thi phan ciing nhu gia ting loi
nhuan. Nguoc lai, ddi v&i nhoém khach hang it chiu
anh hudng tor nhom tham khao hon nhu nguoi trung
nién va nam gi6i thi cac chién lugc marketing can
tac dong tryc tiép vao nhom khach hang nay. Cac
thong tin dwa ra vé san phdm can phong phu, o
rang, day 1y 1& thuyét phuyc thi s& c6 tic dong hiéu
qua hon.

6. Két luan

Nghién ctru da thanh cong trong kiém chimg
thang do do luong anh hudng nhom tham khao dén
quyét dinh mua dién thoai thong minh & Viét Nam.
Tuy nhién, nghién ctru con mot s6 han ché nhu: chi
thuc hién déi véi mot dang san phém la dién thoai
thong minh; thi trudng nay hién nay phat trién rat
nhanh chong vi thé viéc phan loai gia tri dién thoai
thong minh cip cao va cip thap chi mang tich chat
twrong ddi trong khoang thoi gian nhét dinh; nghién
ctru duogc thuc hién tai thanh phé ba Nz:mg nén kha
ning téng quat cua nghién ctru s& cao hon néu no
duogc 1ap lai tai mot s6 thanh phd khac nita tai Viét
Nam; nghién ciru thyc hién ky thuat chon mau theo
dinh muc nén c6 nhiéu han ché; chua phan chia
nhom tham khéo tac dong dén quyét dinh mua cua
nguoi tiéu dung ra nhiéu nhom khac nhau: dong
nghiép, ban bé, gia dinh,... néu thuc hién dugc diéu
nay thi cac dé xudt s& c6 gid tri thuc tién sau rong
hon nita dbi voi doanh nghiép.0J
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Ghi chu:
1. Informational influence
. Utilitarian influence

. Value-expressive influence

2

3

4. Public Luxury

5. Public Necessary

6. Private Luxury

7. Private Necessary
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