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Tém tit:

Bai nghién civu nham muc dich danh gid cam nhdn ciia nguwoi tiéu ding vé cdc yéu té ciia ngudi
néi tiéng dnh hwong dén thai dé doi véi quang cdo va thirong hiéu. Nghién ciru da dwoc thuc
hién trén co s6 thu thdp y kién ciia nguoi tiéu ding thanh phé Ho Chi Minh. Nghién ciru sit
dung mé hinh ciia Ohanian (1990) va két hop véi cdc nghién citu khdc dé xdy dung thang do
phit hop voi thi truong Viét Nam. Nghién cuu so bo sir dung phwong phap dinh tinh va phuong
phap dinh lwong cho nghién cieu chinh thirc. Két qua da xac dinh dwoc 8 nhén té anh hirong
dén thai dp quang cdo dwoc sdp xép theo mire dg quan trong lan lwot 1a: (1) sw phit hop gita
nguwoi noi tiéng va thwong hiéu, (2) théng tin tiéu cwc, (3) hdp dan vé ngoai hinh, (4) yéu thich,
(5) dang tin cdy, (6) tuwong dong, (7) kinh nghiém, (8) thanh twu. Két qud ciing xdc dinh dwoc
thdi dg doi véi quang cdo anh hieong dén thdi do doi véi thirong hiéu.

Tir khoa: Thai do dbi voi thuong hiéu, quang céo, bao chimg thuong hiéu, ngudi ndi tiéng.

The effect of celebrity endorsement in advertising on consumer attitude
Abstract:

This study aims at evaluating consumer s perception about the celebrity factors affecting atti-
tudes toward advertising and brand. This research uses the primary data from the interviews of
the respondents in Ho Chi Minh city. The study employed the models of Ohanian (1990) and
other studies to build scale in accordance with Vietnam's market. After factor analysis, reliabi-
lity and validity testing as well as correlation and linear regression analyses were conducted,
eight factors contributing to consumers’ attitude were identified in relatively important order:
(1) match-up between celebrity and brand, (2) negative information, (3) physically attractive,
(4) likeability, (5) credibility, (6) similarity, (7) expertise, (8) achievement of celebrity. The
results also identify attitudes toward advertising affect attitudes toward the brand.

Keywords: Brand attitude; advertising; celebrity.

1. Giéi thi¢u

Viéc sir dung hinh anh cua nhitng nguoi ndi tiéng
trén cac quang cdo duoc st dung ngay cang nhiéu
va trd thanh mot trong nhimg chién luge phd bién
nhat hién nay cta cac cong ty (Wei va Lu, 2012). O
Viét Nam c6 thé ké dén: Ho Ngoc Ha, Ngo Thanh
Van la guong mat dai dién cho xe may Nozza
Grande cuia Yamaha, Pam Vinh Hung quang ba cho
san pham mi 4n lién Nissin, Thay Hanh trong quang
cdo cua stra Anlene, Minh Hang trong quang céo

ctia Sunplay, Head&Shoulder,... Cac nha tiép thi
thuong moi nhitng ngudi ndi tiéng bao chimg cho
san phém nhdm tao ra su cht y, 161 cudn, khao khat
dbi v6i san pham, dong thoi, giup quang céo duoc
ghi nhé va an tugng nhiéu hon. (Biswas, Hussain va
O’Donnell, 2009). Tuy nhién, viéc thué nhiing
ngudi noi tiéng doi hoi chi phi va mang tinh rui ro
cao vi c6 kha nang ho khong phu hgp voi thong diép
ctia cong ty va khong nhan dugc ddng tinh tir khach
hang (Doyle, Pentecost va Funk, 2013; Till va
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Shimp, 1998). Vi vdy, luya chon ngudi néi tiéng phu
hop véi chién luoc cong ty dé ra 1a viéc thiét yéu va
quan trong.

D3 c6 nhiéu nghién ctru trong linh vuc nay ¢ Hoa
Ky (Kahle va Homer, 1985; Ohanian, 1990; Misra
va Beatty, 1990;...), Nhat (Money, Shimp va Saka-
no (2006), Uc (Dwivedi va Jonhson, 2012), Pai
Loan (Chang, 2011)... Tuy nhién, nghién ctru ¢ linh
vuc nay con han ché tai Viét Nam. Téc gia budce dau
nghién cuu vé cac nhan t6 dé lua chon nguoi dai
dién phu hop voi thuong hi¢u hang ti€éu dung thong
thudng, phan tich cac nhan t6 nay trong trudng hop
cu thé & thi truong Viét Nam.

2. Co s6' 1y thuyét

2.1. Hiéu quda bdo chirng thwong hiéu cua
nguwoi noi tieng

Fraser va Brown (2002) dinh nghia mét nhan vét
ndi tiéng (celebrity) 1la mot cd nhan dugc cong
chung biét dén nho vao thanh tich cta ho trong cac
linh vuc. Ho c6 thé 1a nhitng nghé si trong nganh
giai tri: dién vién, ca si, nhac si, hoic khong phai
trong nganh giai tri: van dong vién thé thao, phong
vién, chinh tri gia, doanh nhan... Cac nha quang cao
mong rang ngudi ndi tiéng khong chi giup cho
khach hang ghi nhé thong tin vé san pham/dich vu
ma con thuyét phuc ho mua san phﬁm. Viéc bao
chung thuong hi€u co6 hi¢u qua sé€ tac dong tich cuc
dén thai do ddi voi quang cao va y dinh mua hang
cua nguoi tiéu dung (Morina, Ivoryb va Tubbs,
2012; Ferle va Choi, 2005; Goldsmith, Lafferty va
Newell, 2000). Nhiéu nghién ctru ung hd manh mé
hiéu qua cua nguoi ndi tiéng bao chimg thwong
hiéu: nguoi noi tiéng gitp ngudi tiéu ding nhan biét
thuong hi¢u va tao ra thai d¢ tich cuc ddi véi thuong
hi¢u (Petty, Cacioppo va Schumann, 1983); gop
phan vao viéc tao dung long trung thanh va hiéu
{mg truyén miéng (Bush, Martin va Bush, 2004)

2.2. Ly thuyét vé cdc yéu té ciia ngwoi noi titng
bdo chiwng thwong hi¢u

Nhiéu mé hinh dugc dua ra dé tim hiéu nhiing
dic tinh cta nguoi ndi tiéng nhu kinh nghiém va
dang tin cay (Ohanian, 1990), ngoai hinh (Kahle va
Homer, 1985; Till va Busler, 2000), sy tuong dong
gilra nguoi bao chirng va nguoi tiéu dung (Chang,
2011), thong tin tiéu cyc (Till va Shimp, 1998)...
anh huong dén thai do va hanh vi cua ngudi tiéu
dung nhu thé nao. Trong d6 c6 nhitng md hinh nén

tang nhu:

2.2.1. Mo hinh Tin nhiém (the source credibility
model)

Mo hinh nghién ctu cia Ohanian (1990) duogc
nhiu nghién ctru sir dung 14 mo hinh gbc cho mé
hinh tin nhiém trong nghién ctru bao chiing thuong
hiéu. Muc dich ctia nghién ctru nay la xay dung mot
md hinh dé do luong nhan thirc vé kinh nghiém,
dang tin cdy va ngoai hinh cta cac nhan vat ndi
tiéng bao chung thwong hiéu. Nguoi tiéu ding cho
rang nhiing ngudi ndi tiéng 1a dang tin cay doi voi
cac théng tin ma ho cung cap vé cac san pham hodc
thuong hiéu ho bao chirng (Goldsmith va cong su,
2000). Kinh nghiém (expertise) dugc dinh nghia la
mirc d6 ma ngudi giao tiép dugc nhin nhan 1a mot
ngudn c6 ning lyc chuyén mén, co kinh nghiém,
kién thirc hodc cb k¥ nang (Ohanian, 1990). Mot )
truong hop nguoi tiéu dung khong quan tdm nguoi
ndi tiéng thuc su 12 mot chuyén gia trong linh vuc
lién quan dén san pham hay khong. Diéu quan trong
1a nguoi tiéu dung suy nghi va tin ring mot nguoi
noi tiéng c6 kinh nghiém (Ohanian, 1990). Ngudi
bao chung thuong hiéu c6 kinh nghiém s€ anh
huong dén nhan thirc vé chat lugng ctia san pham.
Kinh nghiém ciia mét nguoi ndi tiéng cang nhiéu,
hi¢u qua quang céo c6 dugc cang cao. Pdng tin cdy
(trustworthiness) ngu y d&én “ngudi bao ching trung
thuc, nhit quan va cé thé tin tuéng” (Erdogan,
1999). Cac cong ty ludén cb ging tim nguodi bao
ching dugc nhin nhan la dang tin cdy va trung thuc,
doc lap (Ohanian, 1990). Pang tin cay l1a yéu t6
quan trong nhét lién quan dén do tin ciy cua ngudn
va anh huong dén tin nhiém.

2.2.2. Mé hinh sw hdp dan ciia nguon (source
attractiveness model)

Khai niém vé& sw hdp dan vé ngoai hinh (physi-
cally attractive) khong chi doi hoi sy ngoai hinh vé
thé chat. Strc ngoai hinh ciing doi hoi cac khai niém
nhu tri tué, tai ning ca nhan, 16i séng, kha ning thé
thao va ky nang cta ngudi bao chung (Erdogan,
1999). Cac nghién ciru vé su hip dan ngoai hinh cho
thay rang hiéu qua thuyét phuc tir ngudi noi tiéng 1a
do nguoi tidu diung muén dwoc nhu ngudi bao
chimg va mudn dugc khang dinh minh nhu ngudi
bao ching (Cohen va Golden, 1972). Bén canh do,
ngudi ndi tiéng da trinh dién thé thao, ca hat, dién
xuét,... rt thanh coéng va nhiéu ngudi tén vinh
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thanh tyu (achievement) cia ho va nho d6 ho co su
thu hat 16n d6i véi cong ching. Twong dong
(Similarity) dugc md ta la sy tuong quan tudng
tuong gilta ngudi truyén tai va nguoi nhan thong
diép. Néu nhitng ngudi ndi tiéng va ngudi tiéu ding
¢6 yéu to chung nhu 16i sdng, so thich thi mot sy
gan két t6t hon s& dugc tao ra (Erdogan, 1999). B6
1a 1y do tai sao nhitng ngudi ndi tiéng duoc lya chon
dwa trén dic diém cua ho phu hop véi ngudi tiéu
dung. Bang cach nay, cic nha quang cdo cb gang dé
tao ra mot mdi lién két giita nhitng nguoi ndi tiéng
va nguoi ti€u dung (Belch va Belch, 2001). Yéu
thich (Likability) 1a “két qua tinh cam danh cho cac
ngudn nhd vio ngoai hinh va hanh vi ciia ngudn”
(McGuire, 1985). McGuire (1985) khing dinh ring
khi ngudi tidu ding thich ngudi ndi tiéng, ho ciing
s€ thich cac quang cao di kém va do d6 nhitng nguoi
ndi tiéng duogc sir dung trong cac quang céo thuong
mai va quang cao.

Trong thoi dai gia ting phuong tién truyén thong
hién nay, ngay cang nhiéu nghién ctru vé tic dong
cua thong tin tiéu cuc (negative information) lién
quan dén hanh vi nguoi ndi tiéng bao ching thuong
hiéu (Zhou va Whitla, 2011; Tripp va cdng su,
1994). Trong s cac nghién ctru vé tic dong cua
thong tin tiéu cuc dén ngudi ndi tiéng bao chimg
thuong hiéu, Till va Shimp (1998), théng qua mot
loat cac thuc nghiém lién quan dén thuong hi¢u va
nguoi ndi tiéng gia dinh, cho thdy nguoi tiéu ding
¢6 xu huéng danh gia thip ngudi ndi tiéng s& danh
gia thip thwong hiéu ma nguoi d6 bao chung.
Louie, Kulik va Jacobsen (2001) phat hién ra khi
nguoi dai dién co thong tin tiéu cuc, cong ty tro
thanh d6i trong bi anh hudong, diéu nay thé hién qua
tac dong tiéu cuc véi gid tri cd phiéu trén thi truong
chung khoan.

Gia thuyét vé muc do phu hop (Match-up
hypothesis) dugc dua vao trong moé hinh nghién ctru
ctia Till va Michael (2000) dé kiém tra muc do phu
hop cua hinh anh nguoi bao chirng thuong hiéu va
thong diép ma san pham mudn mang dén cho nguoi
tiéu dung. Mot sd nghién ctru cho thdy sy phu hop
giita ngudi noi tiéng bao chimg va san pham hoic
cong ty c6 tam quan trong 16n. Sy phu hop nay sé
tac dong dén viéc ghi nhé cac thong tin thwong mai
va thuong hiéu t6t hon va s& anh hudng tich cuc dén
qué trinh chuyén giao giita nguoi dai dién va thuong
hi¢éu (Erdogan, 1999; Amos, 2008; Till va Shimp,

1998).

2.3. Tdc dpng ciia bdo chirng thwong hi¢u dén
thdi dp déi véi thwong hiéu:

Nhiéu nghién ciru chi ra bao chig thuong hiéu
anh huong dén thai do, nhan thire va y dinh hanh vi
cuia nguoi tiéu dung (Austin va cong su, 2008; Ferle
va Choi, 2005; Jackson, 2009; Mittelstaedt va cong
su, 2000). Theo Agrawal and Kamakura (1995):
“nhitg ngudi ndi tiéng gitp quang cao dang tin
hon, phan héi tich cyc hon, hd tro cho viéc nhan
dién thuong hiéu, tao ra thai do tich cuc ddi véi
thuong hiéu, tao ra ca tinh thuong hig¢u”.

Mo hinh chuyén giao ¥ nghia ciia McCracken
(1989) di chi ra mdi lién hé giita cac nhan td cua
ngudi ndi tiéng va hiéu qua cia quang céo va
thwong hiéu. Theo d6, cac nhan t6 cua ngudi ndi
tiéng anh huong dén thai do ddi voi quang céo cua
nguoi tiéu ding va tir d6, anh huong dén thuong
hiéu. Quang cao tr¢ thanh yéu t6 trung gian chuyén
giao tac dong cua ngudi nodi tiéng dén thuong hiéu.

2.3.1. Cdc gia thuyét:

H1: Nguoi tiéu dung cam nhan ngudi noi tiéng co
ngoai hinh cang hip dan thi thai d6 ddi véi quang
cao cang tich cyec.

H2: Ngudi tiéu dung cam nhan ngudi ndi tiéng
cang nhiéu kinh nghiém thi thai d6 dbi véi quang
cao cang tich cuec.

H3: Ngudi tiéu dung cam nhan ngudi ndi tiéng
cang dang tin cay thi thai d6 dbi v6i quang céo cang
tich cuec.

H4: Nguoi tiéu dung cang yéu thich nguoi nbi
tiéng thi thai do d6i voi quang céo cang tich cuc.

H5: Nguoi tiéu dung cam nhan ngudi ndi tiéng cd
su tuong dong voi minh thi thai do ddi véi quang
cdo cang tich cuc.

H6: Nguoi tiéu dung cam nhan ngudi ndi tiéng
cang c6 nhiéu thanh twu thi thai d6 ddi véi quang
cdo cang tich cuc.

H7: Nguoi tiéu dung cam nhén thong tin tiéu cuc
ctia nguoi ndi tiéng cang nhiéu thi thai d6 déi véi
quang cao cang ti€u cyec.

H8: Nguoi tiéu dung cam nhan nguoi noi tiéng
cang phu hop véi san phdm duoc bao chimg thi thai
d6 d6i véi quang cao cang tich cuc.

H9: Théi d6 cua nguoi tiéu dung dbi véi quang
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Hinh 1: M6 hinh dé xuét

cao cang tich cuc thi nguoi tiéu dung cang coé thai
do ddi voi thuong hiéu cang tich cuc.

2.3.2. M6 hinh dé xudat (Hinh 1)

3. Phwong phap nghién ciru

3.1. Thiét ké nghién ciru

Nghién ctru st dung phuong phép dinh tinh va
phan tich dinh lugng dé phan tich. Phan tich dinh
tinh dugc ap dung thong qua hinh thuc thao ludn
nhoém gdm 7 ngudi nham myc dich 13y y kién nhom
tham khao dé diéu chinh, b6 sung va hoan chinh
thang do cac khai niém nghién ctru cho phu hop voi
ngudi tiéu dung tai Thanh phd H6 Chi Minh.
Nghién ctru dinh tinh con duge ap dung trong qua
trinh khao sat dé thu thap nhimg y kién danh gia sau
hon vé van d& dang duoc nghién ctru.

Nghién ctru dinh lugng dugc sir dung dé phan
tich dir liéu khao sat nhim muc dich kiém dinh mé
hinh nghién ciru va céc gia thuyét. Cac cong cu dinh
luong duoc st dung trong bai nghién ciru gém
phuong phap phan tich do tin cdy Cronbach’s
Alpha, phan tich nhan t6 kham pha (Exploratoty
factor analysis - EFA) dé kiém dinh cac thang do va
sang loc cac bién quan sat, phan tich mdi tuong
quan va phan tich hdi quy dé xem xét su tic dong

. oox s Hl
Hap dan vé ngoai hinh )
Kinh nghiém (}JIF2)
H3
Pang tin cdy (+)
T d:\ H 4 R \ 4 \ 4
wong don > S o oan aAs o
gone (+) Thai do doi voi HO Thai do doi voi
s quang c4o @ thuong hiéu
Yéu thich () " y 7y
Thanh tuu H6
()
Thong tin ti€u cuc (H)7
HS8

ctia cac yéu t trong mo hinh dén bién phuy thudc.
Nhin lai cac nghién ctru thyc nghiém nhu nghién
ctru cua Kahle va Homer (1985), Till va Shimp
(1998), Ohanian (1990),... déu st dung ngudi bao
chirng va thuong hiéu cu thé dé khao sat. Trong do,
Till va Shimp (1998) c6 ba khao sat: hai khao sat su
dung nguoi bao chirng khong c6 that va mdt khao
sat sit dung nguoi that bao chiing cho mét thuong
hi€u c6 that. Ohanian (1990) str dung bon nguoi bao
chimg trong cung mot thuong hiéu dé so sanh: hai
ngudi di dugc cong ty sir dung dé quang ba, va hai
nguoi duge gia dinh la dugc st dung nhu 1a nguoi
bao ching cua thuong hiéu do. Trong nghién ciru
nay, tac gia chon nghién ctru vé ba nguoi ndi tiéng
c6 that va dang la dai dién thuong hi€u cho cac san
pham tiéu dung tai thi trudng Viét Nam: Phan Anh
trong quang c4o ciia nudc giai khat CC Lemon, Ho
Ngoc Ha trong quang cdo nude sudi Lavie, Minh
Hang trong quang céo cua dau goi Head&Shoulder.
Poi twong khdo sat: Nhimg nghé si nay da dang
vé d6 tudi va phong cach thu hut duoc nhidu nhom
khach hang khac nhau: thanh nién, trung nién, gioi
tré (hoc sinh, sinh vién), ndi trg. Cac dbi tuong khao
sat, do tudi tir 18 dén 45 tudi tai khu vuc thanh phd
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Bang 1: Thang do cic nhén t6 trong mé hinh

Tén bién quan
sat

M0 ta bién

Dua trén nghién ciru cia

Hip din vé ngoai hinh (NH)

NHI X ¢6 ngoai hinh dep, hap dan
NH2 X phong cach, hgp thoi trang
NH3 X thanh lich
NH4 X quyén ri
Kinh nghi¢m (KN)
KNI X ¢6 kinh nghiém trong viéc st dung san phdm nay
KN2 X ¢6 hiéu biét Ohanian (1990)
KN3 X ¢4 trinh d6 hoc vén cao
KN4 X ¢6 k¥ ning song tét
Dang tin cdy (DTC)
DTCI X la nguoi trung thuce
DTC2 X 1a nguoi dang tin cay
DTC3 X 1a ngudi chan that
DTC4 Tbi c6 thé tin tuong sy lua chon san phém cua X
Yéu thich (YT)
YTI X 1a ngudi t6i yéu thich Kahle va Homer (1985),
YT2 X duge nhiéu ngudi yéu thich Chang (2011)
YT3 T6i mong mubn dugc yéu thich nhu X
Twong dong (TD)
! X giéng MmOt nguoi (O quen , Kahle va Homer (1985)
D2 X va toi c¢6 cung phong cach song
TD3 X va toi c6 nhiéu diém chung
Thanh tyu (TT)
TT1 X la ngudi tai nang
TT2 X dat dugc nhiéu thanh cong trong su nghiép Seno va Lukas (2007
TT3 X ¢6 nhiéu hoat dong dong gop cho xa hoi
TT4 X dugc nhiéu ngudi cong nhan 1a thanh cong
Phu hop (PH)
PHI Co su ghg hop gitra X Va‘} san phim Y Keller (1998)
PH2 X 1a dai dién cta san pham Y 1a hop ly
PH3 X nén tiép tuc dai dién cho san phém Y
Thong tin tiéu cwe (TTTC)
TTTC1 T6i ¢6 nghe duge mot sb thong tin khong tot vé X
TTTC2 Toi khong thich nhiing thong tin vé X Till va Shimp (1998)
TTTC3 T6i nhén thay nhimg thong tin nay dnh hudng dén thai d6 cua toi
] vé X
Thai d¢ doi véi quang cao (QC)
QCl Quang cdo thl vi
QC3 Tbi thich quang c4o nay
QC4 Téi hai 1ong vé quang céo
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Thai do doi véi thwong hiéu (TH)

THI Téi hai 1ong vé thuong hiéu Y
TH2 Téi thich thuong hiéu Y

TH3 T6i nghi Y 1a san phim t6t
TH4 T6i mudn mua san phdm Y
Ghi chii:

X 1a ngudi ndi tiéng dugce khao sat
Y la tén thuong hiéu

Ho Chi Minh, s& dugc xem hinh anh cia 3 nguoi ndi
tiéng trén quang cao va tra 10i cau hoi khao sét.

3.2. Xdy dung thang do

Thang do dugc xay dung trén cac nghién cuu
trude day (bang 1). Cac thang do nay sau do duoc
didu chinh va bd sung cho phu hop véi nguoi tiéu
dung tai thi truong Viét Nam dua vao két qua cua
nghién ctru dinh tinh voéi ky thuat thao ludn nhom
vGi nguoi tidu dung. Nguyén tic diéu chinh 1a loai
b6 cac bién trang lap trén co s& phu hop véi ddi
tuong nghién ctru va dam bao gia tri ndi dung. Bén
canh d6, mot sd thuat ngir cling dugc thay ddi cho
phu hop véi suy nghi va cach hanh van ctua nguoi
tiéu dung Viét Nam. Cac bién quan sat dugc do
ludng trén thang do Likert 5 diém thay doi tir 1= rat
khong dong ¥ dén 5= rat dong y. Bang 1 thé hién cac
bién quan sat va cac thanh phan nhan t6 duoc sir
dung trong phan tich, nghién ciru.

3.3. Pham vi va mdu nghién ctvu

Nghién ctru str dung cach chon mau thuan tién.
Cudc khao sat dugc tién hanh tai khu vuc Thanh
phd H6 Chi Minh, d6i twong khao sat 1a nhiing
ngudi tiéu dung. Tong s6 phiéu khao sat dugc phat
ra truc tiép dén doi tuong khao sat 1a 220 phiéu, thu
vé dugc 220 phiéu. Trong tong s6 220 phiéu c6 9
phiéu khong dat yéu cau. Kich thuée mau thuc té sir
dung dé phan tich 1a 211 quan sat.

4. Két qua nghién ciru

4.1. Danh gia thang do trong mé hinh nghién
civu bang Cronbach Alpha va EFA

Nghién ctu thuc hi¢n kiém dinh Cronbach Alpha
va EFA d6i voi timg thang do. Tir bang 3, két qua
kiém dinh thang do bang cong cu Cronbach Alpha
cho thdy tat ca cac thang do déu dat do tin cay va
phu hop dé tiép tuc dua vao phan tich nhén t6.

Bang 2: Pic diém miu khio sat

Pic diém S6 lwong Ty 18
Theo gioi tinh
Nam 73 34.6
Niur 138 65.4
Theo tuéi
18-25 84 39.8
25-35 86 40.8
35-45 41 19.4
Theo hoc vin
Hoc sinh — sinh vién 73 34.6
Nhén vién van phong 60 28.4
Can bd cong chirc 41 19.4
Noi trg 25 11.8
Khac 12 5.7
Theo thu nhap
<5tr 128 60.7
5-10tr 66 31.3
10-15tr 17 8.1
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Bang 3: Bang két qua danh gia dd tin ciy va mirc dd phit hop

Cic bién Nhan t6 He fo t:? Tu’g’n 5 qxuan Cronbach a
nhan to bién- tong
NH NH1 .838 767
NH2 .808 .699
NH3 777 .657 836
NH4 672 554
KN KNI1 .646 .665
KN2 776 777 251
KN3 745 611 )
KN4 .644 729
DTC DTC1 857 .845
DTC2 827 .810
DTC3 .862 .834 926
DTC4 841 .823
YT YT1 .669 740
YT2 790 .834 .869
YT3 810 .692
TD TD1 .630 .828
TD2 875 .868 .891
TD3 .869 .883
TT TT1 .969 921
TT2 .956 914 .900
TT3 817 427
TT4 .969 922
TTTC TTTC1 -.867 .850 946
TTTC2 -.855 .909 ’
TTTC3 -.850 .901
PH PHI1 .554 .883
PH2 .682 .843 938
PH3 .583 .892
QC QC1 .865 .640
QC2 887 .684
QC3 887 .685 723
QC4 749 447
TH TH1 734 493
TH2 754 .529 718
TH3 738 454 ’
TH4 713 456

Bang 3 ciing cho cho thay, sau khi tién hanh phan
tich nhan t6, khong c6 bién nao bi loai, hé sb tai cua
cac nhan t6 déu 16n hon 0.5. Cac nhén t6 rat trich tir
tam khai niém nghién ctru chinh déu dat yéu cau,
khong c6 sy xdo tron bién quan st giira cac thanh
phan, do d6 tén goi cac thanh phan ban dau van
dugc gilr nguyén.

4.2. Phén tich hoi quy da bién cdc yéu té tic
dpng dén thdi dp doi véi quing cdo

Budc dau tién khi tién hanh phan tich hoi quy
tuyén tinh 1a xem xét cac mdi twong quan tuyén tinh
giira tit ca cac bién, nghia 13 ta phai xem xét tong

quat mbi quan hé giita timg bién doc lap vé6i bién
phu thudc va giita nhitng bién doc lap véi nhau.
Muc dich ciia budc nay la kiém dinh moi lién hé
chit ché giita cac bién véi nhau. Két qua tir Bang 4
cho théy hau hét cac bién déu c6 méi quan hé chat
ché vdi nhau, c6 nghia la bién phu thudc co mbi
trong quan tuyén tinh véi 6 bién doc 1ap. Tac gia
xem xét moi twong quan giira cac bién doc 1ap nay
thong qua kiém dinh hién tuong da cong tuyén &
bang 5.

Két qua ¢ Bang 5 cho thiy cac yéu t6 NH, KN,
DTC, YT, TD, TT, PH that sy c6 tac dong tich cuc
dén QC, riéng TTTC c6 tac dong tiéu cuc dén QC
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Bang 4: Ma tran h¢ s6 twong quan

QC NH KN DTC YT TD TT TTTC PH

QC 1
NH 450 1
KN 647 422 1
Pearson DTC 562 407 456 1
Correlation
_ YT 608  .365 555 471 1
Sig. (2-
. TD 611 348 593 466 477 1
tailed)
TT 437 219 406 .305 325 314 1
TTTC -.626 -337 -501 -410 -514 -481 -291 1
PH J15 376 .601 .559 553 .644 463 -.630 1
Bang 5: Két qua cac hé sé hdi quy
 wmua ,
H¢ s0 chua chuan hoa chuan Po luong cong tuyén
hoa
Do lé,Ch . Tolerance VIF
B chuan Beta t Sig.
Hang s6 1.091 263 4.143  .000
NH 140 .053 156 2,657  .009%** 481 2.078
KN 074 .041 .084 1.799  .073* 750 1.334
DTC .089 .041 A14 2,196 .029%* 610 1.639
YT .108 .042 139 2,575 011%** .566 1.768
TD .087 .044 A13 1.978  .049%% .507 1.972
TT .083 .047 .083 1.784  .076* 155 1.324
TTTC -.102 .030 -.183 -3.334  .001%*** .550 1.818
PH 167 051 223 3293 .001%** 461 2.573
R’ hiéu chinh 653
F 50.484
Sig. F .000

Ghi chi: * ¢ y nghia thong ké ¢ mirc 10%
** ¢6 y nghia thong ké ¢ murc 5%
*** ¢ y nghia thong ké 6 muic 1%

va tac dong nay cd y nghia vé mat thong ké. Cu thé  véi quang céo.
la khi NH, KN, DTC, YT, TD, TT, PH tang mot don
vi s€ lam QC tang lan luot 13 0.156, 0.84, 0.114,
0.139, 0.113, 0.083, 0.223 don vi; khi TTTC tang
mot don vi s€ lam QC giam 0.183 don vi. Ngoai ra,
can cir vao hé s6 béta, co thé xac dinh dugc tam ’ -
quan trong cua céc nhan 8 anh hudng dén thai do thugc la thai d§ doi véi thuong hi¢u va bién giai
d6i voi quang cdo truc tuyén, hay noi céch khac 1a,  thich 1 thai o d6i voi quang cdo. Bang 6 cho thay:
danh gi4 mirc d¢ anh huéng nhu thé nao cia cac O mirc ¥ nghia 1%, nhan t5 thai do dbi voi quang
nhan t8. Néu tri s béta ndo cang 16n thi nhan t6 d6  cdo cd thé két luan 1a c6 anh huong dén thai do ddi
cang tac dong manh dén thai d6 nguoi tiéu ding d6i  véi thuong hiéu.
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4.3. Phén tich héi quy tuyén tinh don bién vé
méi lién hé giira thdi dp déi véi quang cdo va thdi
d¢ doi véi thwong hi¢u

Mo hinh ndy mé ta méi quan hé giira bién phu




Biang 6: Két qua hé sb hdi quy

Hé s chua chuin hoa He ;50 d a
chuan hoa .
Do lach T Sig.
B T2 j Beta
chuan
Hing s6 761 154 4.948 000
QC 698 .046 727 15.289 .000*
R? hiéu chinh 526
F 233.767
Sig. F .000

Ghi cha: * ¢6 y nghia théng ké & 1%

Tir két qua ctia Bang 6, ¢6 thé thay duoc rang yéu
t6 thai 6 d6i voi quang cdo (QC) c6 anh hudng ty
1¢ thuan dén thai d6 ddi voi thuong hiéu (TH), cu
thé 14 khi QC ting 1én 1 don vi thi TH tang 0.727
don vi. Tir d6, c6 thé dua ra két luan rang thai do d6i
v6i quang cao co anh huong dén thai do déi véi
thuong hi¢u va tac dong nay c6 y nghia vé mit
thong ke.

5. Théo luan va huéng nghién ctru tiép theo

Tir Iy thuyét, cic nghién ctru lién quan, nghién
ctru dinh tinh thao ludn nhom gdm 7 ngudi, tac gia
d3 xay dung dugc 36 bién quan sat cho 10 thang do.
Cac thang do nay dugc dua vao khao sat trong
nghién ctru dinh lwong chinh thirc. Céng cu hé sb tin
cay Cronbach’s alpha va phan tich EFA dugc dung
dé kiém dinh cac thang do trong nghién ctru dinh
lugng chinh thirc v6i ¢& mau n = 211. Phuong phap
ENTER duoc chon dé phén tich hdi quy. Két qua da
xac dinh dwoc 8 nhan t6 anh huong dén thai do
quang cdo lan luot theo mirc d6 anh huong la: (1) su
phu hop gitra nguoi ndi tiéng va thuong hiéu, (2)
thong tin tiéu cuc, (3) hip dan vé ngoai hinh, (4) yéu
thich, (5) dang tin cdy, (6) twong dong, (7) kinh
nghiém, (8) thanh tyu.

5.1. Thdo ludn

Theo két qua & bang 5, cac yéu t phu hop, thong
tin tiéu cyc va ngoai hinh 1an lugt 1 nhing yéu t6
clia nguoi noi tiéng anh huong 16n nhat dén thai do
clia nguoi tiéu dung. Két qua phu hop véi cac nghién
ctru ciia Guido va dong su (2011), Goldsmith va
ddng su (2000), Amos va dong su (2008).

Pham vi nhiing thuong hi¢u trong nghién cuu la
nhitng san pham tiéu ding thong thuong: nudc giai
khat, dau g0i. Vi vay, cac yéu td cua nguoi ndi tiéng
bao ching thuong hiéu ciing c6 sy khac biét so voi

cac nganh hang khac. Vi Beta chuén hoa 1an luot 14
0.114 va 0.084, dang tin cdy va kinh nghi¢m 1a nhan
t6 anh huong twong dbi dén thai do cua ngudi tiéu
ding dbi v6i quang céo. Ban dau, hai nhéan t& nay
dugc du doan 13 quan trong nhit anh huong dén thai
dd cua nguoi tiéu dung theo nghién ctru ctia Ohanian
(1990), Till va Michael (2000). Khi dugc hoi, cau tra
16i ctia phan 16n dép vién cho rang day chi la mot san
phim tién dung thong thudng, ngudi tiéu dung
khong yéu cdu mirc do tin cdy qua cao & ngudi bao
chimg. Néu san pham 14 hang cao cap nhu hang dién
ti hay k¥ thuat cao,... nguoi tiéu dung sé trong doi
0 nguoi bao chirng 1a mét chuyén gia trong linh vuc
d6 hoac da c6 kinh nghiém su dung.

Trong phan tich hdi quy ciia nghién ctru nay cho
thdy yéu thich 12 nhan t6 anh hudng 16n tha tu dén
thai do cua nguoi tiéu ding déi véi quang cdo. Day
1a nhan t6 quan trong giai thich cho viéc vi sao cac
nha quang cao c6 xu hudng st dung nguoi bao
chimg cho san phidm ctia minh 13 nhitng ngudi ndi
tiéng. Nguoi ndi tiéng thu hit mot luong 16n nhiing
ngudi hAm mo cua ho cha y dén san pham. Nhiéu
nghién ctru ciing cho rang mot lwong khong nho
ngudi tiéu ding ddng thoi 14 ngudi hAm mo sén sang
mua bét ctr san phdm ndo ma nguoi ndi tiéng ho yéu
thich dai dién hodc gidi thiéu (Amos, 2008). C6 thé
Iy giai day la cach dé ho ing ho than tugng dong thoi
gitip ho gan giii voi than tugng ctia minh hon.

5.2. Han ché ciia nghién ciru va hwong nghién
ciru tiép theo

Thir nhat, nghién ctru nay chi thyc hién & mot
nhém mau, chua dai dién hét cho ngudi tiéu ding
mi an lién tai thanh phé Hd Chi Minh. Bén canh do,
do nhiéu han ché cua tac gia, sb luong mau con nhd
nén han ché tinh téng quat cia nghién ctru. Céac
nghién ctru tuong lai c6 thé ting quy mdé mau, mo
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rong pham vi khao sat d¢ c6 tinh tong quat cao. Can
c6 céac nghién ctru sdu hon nira & céc thi truong khac
nhau dé danh gia cu thé, chinh xac hon vé anh

hudng nghién ctru cho cac nghién ctru tuong lai.
Thir ba, nghién ctru nay ding phin mém SPSS
v6i phép thong ké hoéi quy tuyén tinh dé kiém dinh

huéng cta ngudi ndi tiéng dén hidu qua quang cdo o . T o .
. n cac gia thuyet nghién ctru vé cac nhan to cuia nguoi
cua cac doanh nghiép. .o, ) .
Lo cn \ , .. . noi tieng. Mot cach thay thé khac ma nghién cuu
Thu hai, nghién ctru anh huong cua nguoi noi S T e .
.4 £ \ Ly A , ., tuong lai ¢6 thé thuc hién la dung mo hinh cau trac
tieng dén quang cdo va thuong hi¢u nén chi xem xét ; T . -
thai do cla nguoi tiéu dung dbi v6i quang cdo co tuyen tinh SEM va phan mém AMOS dé vira kiém
bao chimg thuong hiéu, chua cé sy so sanh truge va  dinh gia thuyet vira xac dinh mdi quan h¢ nhén qua
sau khi c¢6 bao chung thuwong hiéu. Pay 1a mot gitta cac khai niém nghién ctru.(J
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